LT-2018-003-SUNCADIA-HARVEST FESTIVAL

2018 LODGING TAX SERVICES AGREEMENT
BETWEEN KITTITAS COUNTY AND SUNCADIA FUND FOR COMMUNITY ENHANCEMENT

This Contract, effective January 1, 2018 is made and entered into by and between KITTITAS
COUNTY (“County”), a subdivision of the State of Washington, and SUNCADIA FUND FOR
COMMUNITY ENHANCEMENT (“Contractor”) for Harvest Festival/Annual Marketing.

WHEREAS, the purpose of this Agreement is to provide for activities and expenditures
designed to increase tourism,

NOW THEREFORE, in consideration of the terms and conditions contained herein, or
attached and incorporated and made a part hereof, the County and the Contractor mutually agree
as follows:

Section 1. Scope of Work.

a. Contractor shall provide the services and staff described in its Application for Lodging Tax
Funds submitted to the Lodging Tax Advisory Committee, attached hereto as Exhibit “A”
which is attached hereto and incorporated herein by this reference.

b. Except as otherwise specifically provided in this Agreement, Contractor shall furnish the
following as required to perform the services, described in Paragraph (a) above, in
accordance with this Agreement: Personnel, labor and supervision; technical, professional
and other services. All such services, property and other items furnished or required to be
furnished, together with all other obligations performed, or required to be performed, by
Contractor under this Agreement are collectively referred to herein as “Services.”

¢. Contractor shall commence, perform and complete such Services in accordance with Exhibit
“B” which is attached hereto and incorporated herein by this reference.

Section 2. Payment.

a. As full compensation for satisfactory performance of the Contractor’s Services, the County
agrees to pay Contractor the sum of five thousand dollars ($5,000.00).

b. Additional payment terms: The County will make payment to the Contractor only on a
reimbursement basis, as receipts/invoices for any items including marketing and/or
advertising are submitted to the County, not to exceed the sum of five thousand dollars
($5,000.00).

c. Services/Expenses that are reimbursed must be dated during the current year and final date
to submit reimbursements requests is January 15, after this date funds lapse.

d. Requests for reimbursements must be submitted to:
Kittitas County Auditor
Attn: Auditor’s Accounting
205 West 5™ Ave — Suite 105
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Ellensburg, WA 98926

auditorsaccounting@co.kittitas.wa.us

e. Reporting requirements of your events will be required on prescribed forms from the
County Auditor.

f. Contractor is eligible to claim reimbursement for the following items and amounts only:
e Digital advertising
e  Print Advertising
e Radio Advertising

g. Contractor is not eligible to claim reimbursement for any items not listed in Section 2 (f) and
is further expressly denied funding for the following items as requested in the application as
defined in Section 1(a): N/A

h. Contractors requesting reimbursement for event-specific expenses shall submit all claims as
no more than two reimbursement requests with supporting documentation.

I.  ** Contractors must complete the Lodging Tax Reimbursement online training course
provided by the County Auditor’s office prior to filing reimbursement claim. Requests for
reimbursement will not be accepted by the County Auditor prior to the training being
completed. The training may be found online at the Kittitas County Auditor’s website at the
following address: http://www.co.kittitas.wa.us/auditor/default.aspx

**new

Section 3. Performance by Contractor.

a. Contractor shall not (by contract, operation of law or otherwise) delegate or subcontract
performance of any Services to any other person or entity without the prior written consent
of the County. Any such delegation or subcontracting without the County’s prior written
consent shall be voidable at the County’s option.

b. Contractor shall at all times be an independent contractor and not an agent or representa-
tive of the County with regard to performing the Services. Contractor shall not represent
that it is, or hold itself out as, an agent or representative of the County. In no event shall
Contractor be authorized to enter into any Agreement or undertaking for or on behalf of the
County. It is understood that the Contractor and the Contractor’s staff and employees are
not employees of the County and are not, therefore, entitled to any benefits provided
employees of the County.

c. Contractor shall comply with all applicable laws, ordinances, rules, regulations, orders,
licenses, permits, and other requirements, now or hereafter in effect, of any governmental
authority (including, but not limited to, such requirements as may be imposed upon the
County and applicable to Services). Contractor shall furnish such documents as may be
required to effect or evidence such compliance. All laws, ordinances, rules, and orders
required to be incorporated into agreements of this character are incorporated into this
Agreement by this reference. Contractor agrees to obtain all required licenses and permits,
and further agrees to keep them in full force and effect during the term of this Agreement.

d. The County and the Contractor agree that in fulfilling the terms and conditions of this
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Agreement neither shall discriminate on the basis of race, creed, color, national origin, age,
sex, marital status, or the presence of a physical, sensory, or mental handicap.

e. The Services shall at all times be subject to inspection by and approval of the County, but
the County’s making (or failure or delay in making) such inspection or approval shall not
relieve Contractor of its responsibility to perform the Services in accord with this
Agreement, notwithstanding the County’s knowledge of defective or non-complying
performance, or the substantiality or ease of discovering the same. Contractor shall provide
the County with sufficient, safe, and proper facilities and equipment for such inspection and
free access to such facilities.

f.  This contract is subject to review by any Federal or State auditor. Contractor shall promptly
furnish the County or its designee, or such Federal or State auditor with such information
related to the Services as may be requested by the applicable governmental entity.
Contractor shall preserve and maintain all financial records and records relating to
performance of Services under this Agreement for six (6) years after contract termination.
For such duration after the County makes final payment of compensation due hereunder,
Contractor shall provide the County access to (and the County shall have the right to
examine, audit and copy, with or without notice) all of Contractor’s books, documents,
papers and records related to the Services or this Agreement.

g. Contractor understands and acknowledges that Contractor is solely responsible for its own
reporting and accounting of all state, federal, social security, and local taxes, of every nature,
arising from Contractor’s performance of this Agreement. All compensation received by the
Contractor will be reported to the Internal Revenue Service at the end of the calendar year in
accord with the applicable IRS regulations.

Section 4. Release, Indemnity, and Hold Harmless.

The County assumes no liability for the Contractor’s actions under this Agreement. Contractor
releases and shall defend, indemnify, and hold harmless the County, its officers and employees,
agents, representatives, attorneys and/or volunteers, from and against all claims, costs, liabilities,
damages, and expenses, (including, but not limited to, reasonable attorney fees) which arise or
may arise or be alleged to arise out of or by reason of this Agreement including:

e Any fault, negligence, strict liability or product liability of Contractor in connection with the
Services for this Agreement;

e Any lien asserted upon any property of the County in connection with the Services for this
Agreement;

¢ Any failure of Contractor, or of the Services, to comply with any applicable law, ordinance,
rule, regulation, order, license, permit and other requirement, now or hereafter in effect, of

any governmental authority; or

e Any breach of or default under this Agreement by Contractor.

Section 5. Compliance with Public Records Law.
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a. In compliance with Washington’s public records law, the County will retain copies of any
documents associated with this Agreement, which may be required by law unless legally
exempt from such retention, for any applicable legally required retention period.

b. In the event a public records request is made to the County for documents created in
relation to this Agreement, should legal uncertainty arise regarding the disclosability of any
documents under federal or state public records laws, the County shall provide notice to
Contractor pursuant to Washington’s public records act, chapter 42.56 RCW, to allow
Contractor to seek a court injunction.

¢. The County specifically shall not be liable to Contractor for the County’s release under public
records laws of any documents not protected by trademark, copyright or other law.

Section 6. Industrial Insurance Waiver.

With respect to performance of this Agreement and as to any claims against the County, its Additional
Insureds, officers, agents and employees, the Contractor expressly waives its immunity under Title 51
of the Revised Code of Washington, the Industrial Insurance Act, for injuries to Contractor’s employees
and agrees that the obligations to indemnify, defend and hold harmless provided in this Agreement
extend to any claim brought by or on behalf of any employee of the Contractor. This waiver is
mutually negotiated by the parties to this Agreement.

Section 7. Insurance and Endorsements.

a. The County may require through a request in writing that the Contractor provide the County
with a certificate, binder, or policy of liability insurance, acceptable to the County in an
amount specified by the County.

b. Such liability insurance shall be such as will protect Contractor, its employees, agents and
representatives, from all claims, losses, harm, costs, liabilities, damages and expenses
arising out of personal injury (including death) or property damage that may result from
performance of the Services or this Agreement, whether such performance is by Contractor
or any of its employees, agents or representatives.

c.  Should the County require such liability insurance, the Contractor agrees to provide proof of
insurance prior to commencing performance of this Agreement.

d. Copies of the County’s written request and the insurance documents provided by Contractor
shall be attached to this Agreement and by this reference will be made part hereof.

e. Where insurance is requested by the County, all liability insurance policies shall be endorsed
to include the County as an Additional insured and shall stipulate that the insurance
afforded by the policies shall be primary insurance, and that any insurance, self-insured
retention, deductibles, or risk retention trusts maintained or participated in by the Parties
shall be excess and not contributory to any other insurance maintained by the County.
Contractor shall furnish the County a certificate of insurance with Endorsement as evidence
that the required policies are in full force and effect.
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Section 8. Termination.

The County may, by written notice thereof to Contractor, terminate this Agreement as to all or any
portion of the Services not yet performed, whether or not Contractor is in breach or default. Upon
receiving such notice of termination, Contractor shall, except as otherwise directed by the County,
immediately stop performing the Services to the extent specified in the notice. In the event the
County terminates the Contractor’s Services, the Contractor is obligated and hereby agrees to
refund to the County all monies paid for Services not yet rendered by the Contractor, if any, as of
the date of the notice of termination.

Section 9. Miscellaneous.

a. Contractor shall not (by contract, operation of law or otherwise) assign this Agreement or
any right or interest in this Agreement without the County’s prior written consent.

b. This Agreement embodies the entire Agreement between the County and Contractor, and
supersedes any and all prior oral or written communications, proposals, conditions, promises,
representations, or understandings regarding the Services. No change, amendment or
modification of any provision of this Agreement shall be valid unless set forth in a written
amendment to the Agreement signed by both parties.

c. Notice for any purpose under this Agreement, except service of process, shall be given by
the Contractor to the Kittitas County Commissioners and the Kittitas County Auditor, 205 W.
5™ Ave. Ste. 108, Ellensburg, WA 98926. For all purposes under this Agreement, any notice by
the County to the Contractor shall be given to the Contractor’s address provided on the
signature page. Notice may be given by delivery or by depositing in the U.S. Mail, first class,
postage prepaid, certified mail, return receipt requested.

d. The section and paragraph headings of this Agreement are for reference convenience only
and are not intended to restrict, affect or be of any weight in interpreting or construing the
provisions of such sections or paragraphs.

e. This Agreement may be executed in one or more counterparts and by facsimile, each of
which will be deemed an original, but all of which together will constitute one and the same
instrument.

f. Contractor warrants to the County that the individual signing on Contractor’s behalf has the
requisite power and authority to enter into and to perform Contractor’s obligations under
this Agreement. Contractor further warrants to the County that Contractor has made no
misrepresentation or misleading statement in connection with this Agreement, and is not in
violation of any applicable law, ordinance, or regulation the consequence of which will or
may materially affect Contractor’s ability to perform its obligations under this Agreement.

g. If any term or condition of this Agreement or the application thereof to any person(s) or
circumstances is held invalid, such invalidity shall not affect the other terms, conditions or
applications which can be given effect without the invalid term, condition or application. To
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this end, the terms and conditions of this Agreement are declared severable.

h. The exclusive venue for any action brought to enforce this Agreement or any of its terms
shall be in Kittitas County, State of Washington.

KITTITAS COUNTY
BOARD OF COUNTY COMMISSIONERS

CONTRACTOR

Chair

Vice Chair

Commissioner

ATTEST:

Clerk of the Board

APPROVED AS TO FORM:

Deputy Prosecuting Attorney

[Print Name]

[Address]

[Telephone]
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EXHIBIT “A”

CLTAC: Application for Lodging Tax Grant Funding

Grant Application Did you attend the Grant Application Workshop - 2017 hosted by the Kittitas County Charrber of Conmrerce?
Workshop - 201 7* © Yes
© No

Submittal Instructions @ Yes,
& General I have read and understand Subrrittal Instructions and General Information for the 2017 Lodging Tax Grant Funding
Information * Frocess

You are strandly encouragedito compose yourresponses lo the quastions of this fornywith a desktop text
edltor and save your werk, than capy apd paste dheinformation intothe form, You may also save 2 diaft by selagting
tie Lultomatithe bollomofihis (e TN Wi yioudo s yeu b laxged cut apdimust oo baekin te cantliue, 1 ardar
lo save asirafl you wil nesdio orovide an email address sndiapagswand, Afler eopipleting e save drall, Yeulibe

redirected to landing page containing a link Lo log back inta the form, YWa suggest you sava this [nk ag a bookmrark. The

limk will also !ﬁe_--smn_t '-m'_.yau in an emall,

' Organization Information )

Name of Organization * Suncadia Fund for Community Enhancement

Organization Address ¥ Street Address
141 Firehouse Rd.

Address Line 2

Gty State / Province / Region

Cle Elum WA

Postal / Zip Code Country

98922 United States
Website www.suncadiaresort.com

Federal TaxID #* 32-0493116
uBl#* 602-374-367

Organizationis a:* O Government Entity
® 501(c)3
O 501(c)4
O 501(c)6
O Other !

(Note: you must submit 501(c)3, 501(c)4, or 501(c)6 approval documentation.)
Click here to view sample documents (redacted).

Upload Proof of Non-Profit SFCE.pdf 30.28KB
Organization Status * Acceptable file formats include: JPG, FOF or TIFF.

Contact Information N\

First Name * Camie

Last Name * Stevenson



Phone Number *

Email*

509-649-6448

cstevenson@suncadia.com

~ Project or Event Information

Project/Event Name *

Event Dates

Please provide any specific dates, or range of dates, on which your event or project will be held. You may add as many

Harvest Festival/Annual Marketing

dates or date ranges as necessary.

Start Dates ™
10/7/2017
10/14/2017

Project/Event
Lk
Location

New or Ongoing
Project/Event? N

Amount of Funding
Requested *

. *
Tourism Seasons

End Dates
10/8/2017
10/15/2017

Suncadia Resort

¢ Ongoing Project/Event (More than four years in existence)
 New Project/Event (Four or fewer years in existence)

$ 5000.00

If you selected "Ongoing Project/Event” above this anount maey not exceed 10% of the total expense budget of this

project.

Fromthe list below, what season will your project enhance tourisn? Select any which apply.
[ Year-round (January - December)

[T Off Season (November - February)

¥ Shoulder Season (October or March - May)

[ High Season (June - September)

_Application Questions: Part 1

Please answer each question completely, in the order listed. Please include any supporting data within the
response narrative.

1| Project/Event Description

Please provide a description of your project/event and identify the specific tourism audience/market that your

organization will target with these funds. You must include an itemized list of exactly how any grant funds

awarded will be utilized.

Response 1:
Project/Event

Description N

About: For the past thirteen years, the Suncadia Fund for Community
Enhancement (a 501(c ) 4 not-for-profit organization), also referred to as SFCE,
along with Suncadia Community Council (SCC) and Suncadia resort hospitality and
real estate marketing organizations, have hosted well- attended community —wide
seasonal festivals scheduled throughout the year. These events are open to the
public and there has never been an entry admission or a charge for most of the
activities. These events takes place outdoors at Dawson Park, The Village
Amphitheater and Historic Nelson Dairy Farm located on the Nelson Preserve
neighborhood of Suncadia, between the towns of Roslyn and Ronald.

Market: Our primary audience for this event continues to attract overnight resort
guests and day visitors from all over the PNW,; Suncadia homeowners, their friends
and families; and many visitors from our local communities. Our secondary
audience includes those visiting for other reasons (other events and conferences)
who also have an interest in seasonal festivals.

2500 character lirmit



List of Intended Use of Funds™*

« Digital advertising: Such as resort website, resort
social media accounts, geo targeted Seattle/Be

* Print Advertising: Such as regional Seattle/Bellevue
Magazine, fliers and banners

» Radio Advertising: Such as regional
Seattle/Bellevue commercials

2| Projections of Increased Tourism

Please provide the following estimates of how any money received will result in increases in the number of people
traveling for business or pleasure on a trip:

1. Away from their place of residence or business and staying overnight in paid accommodations;
2. To a place fifty miles or more away from their place of residence or business for the day or staying overnight;
3. or from another country or state outside of their place of residence or business.

You must provide the evidence utilized in determining your projections.

Response 2.1: 1. Away fromtheir place of residence or business and staying overnight in paid acconmmodations;

Projection* Projection- The typical Festival attendee will spend the entire weekend at the
festival or sometimes both weekends; and will arrive on a Friday night and stay
through Sunday, usually requesting a late checkout if staying in a local hotel/motel
or vacation home. Because the festival hours vary per event, the typical Festival
attendee will seek out other activities to compete their stay, such as dining out at
local establishments; shopping in nearby municipalities (including Ellensburg); or
other morning/evening events and activities such as outdoor recreation, movies,
concerts, or the theater. The same visitors will purchase gas, meals and/ or
groceries, and mementos of their stay in Kittitas County.

I Suncadia will offer such packages as Falling for Suncadia (overnight stay +
resort credit) to encourage festival attendees to stay one or more nights.

L. Suncadia will offer other activities such as Harvest/Wine/Cider events, late night
movies, 5K Run, specials at the Glade Spring Spa, to entice guest to stay longer
Although difficult to quantify due to the “no admission fee" nature of this event, we
estimate the attendance for this event to continue to grow each year. We estimated
3,000+ visitors each weekend to the event in 2017, and are confident that we will
exceed that number in 2018. The event is an outdoor event but does provide
ample tenting and indoor venues should weather be an issue.

2500 character lirmit

Response 2.1: The average “festival” travel party in 2016 spent $780 when staying in a

Evidence * hotel/motel and those in a private home spent around $250 per travel party. We
estimate that in 2017 tourism dollars will increase by 3-5%. The following activities
that visitors can part take in are food and beverage, arts and crafts, pumpkins, and
merchandise from a variety of local merchants.

Additionally, year over year we keep adding new attractions to this festival. New
attractions are helping attract new users. It is vital that we keep developing this
event as well as developing a pipeline of new events while we strive to maintain our
major core events.

The resort budgeted leisure overnight stays as follows:

2016: 56,289

2017: 58,472

*This is growth of 3.8% which is what we will budget for growth into 2018 as well.
2500 character limit



Response 2.2:

Projection *

Response 2.2;

) *
Evidence

Response 2.3:

Projection N

Response 2.3:

2.To a place fifty rmiles or more aw ay fromtheir place of residence or business for the day or staying overnight;

Projection- A major goal of the Suncadia Fund for Community Enhancement is to
plan events that encourage visitors to stay overnight who are more than 50 miles
away. Overnight stays increase opportunities for larger numbers of visitors to
patronize local business. Our marketing (in-house team) has a list of over 33,000
loyal members that will receive e-blast, e-newsletters and packages enticing them
to come over for the day. They will also focus on strategies such as Social digital
and print opportunities. Once to Suncadia Resort there are various retail and food
establishments that visitors can visit that will impact the economic make up of
Kittitas County.

2500 character linit

In 2017 Suncadia's:

+ Public Relations:

o Proactive outreach to Seattle/Bellevue media and publications
o Suncadia will hold a Harvest Festival Press Trip, comprised of 3-4 regional and
national media guests.

* Print:

o Seattle Met Full Page Ad (September 2017 Issue)

+ Digital:

o Google Display Ad Network

o Facebook — Geo Targeting

2500 character [imit

3. or fromanother country or state outside of their place of residence or business.

2016 Top Three States in Room Night Production
1. Washington

2, California

3. Oregon

2016 Five Cities/Area/Zip Codes in Revenue Production Kirkland, WA
1. Redmond, WA

2. Seattle, WA (Wedgewood area)

3. Mercer Island, WA

4. Bellevue, WA

2500 character linit

As a part of Destination Hotels and Two Roads Hospitality, Suncadia Resort is able

Evidence ¥ to utilize tools that collect email addresses for all leisure guest stays. This
information is collected at the time of reservation. Therefore we can reach out to
guests prior to or after their resort. Our current list is comprised of guests that have
stayed with the resort the last two years.
2500 character lirit
Application Questions: Part 2 (A)

3| Measuring Results

What tools will you use to measure your event's impact on tourism? Please be specific and provide examples. Include the

following information:

A. Is your project/event year-round or is it seasonal or date-specific? Go to definitions of terms.

B. What strategies will you employ to assure you are attracting tourists from at least 50 miles away?

C. What strategies will you use to assist in marketing all of Kittitas County as a tourist destination with your
event/project funding request?



Response 3:
Measuring Results

Response 3 A:
Measuring Results *

Response 3 B:
Measuring Results ™

Response 3 C:
Measuring Results

What tools will you use to measure your event's irpact on tourisni? Please be specific and provide exanples.

a. Revinate Surveys are sent to all visitors staying at Suncadia Resort

b. Ensure the website is optimized for proper event search terms

c. Digital Advertising Geo targeting Seattle/Bellevue area. We can monitor interest
and interactions via website clicks and Facebook insights.

2500 character limit

A. Is your project/event year-round or is it seasonal or date-specific?

€ Year Round C Seasonal & Date Specific
Your selection here should be supperted by the dates you provided above, in the Froject or Bvent Information section.

B. What strategies will you enrploy to assure you are attracting tourists fromat least 50 nriles away?

a. This year we have increased exposure via social media, website awareness and
email communication

b. Revinate Surveys are sent to all visitors staying at Suncadia Resort

¢. Ensure the website is optimized for proper event search terms

d. Digital Advertising Geo targeting Seattle/Bellevue area. We can monitor interest
and interactions via website clicks and Facebook insights.

e. We advertise in such location as Western Washington

2500 character limit

C. What strategies will you use to assist in marketing all of Kittitas County as a tourist destination with your
event/project funding request?

The strategies that we will be using are

* Public Relations Outreach

» Public Relations Press Trip

* Print Advertising

« Digital Advertising

* Social Communication and Advertising to our nearly 20,000 followers

2500 character linit

Application Questions: Part 3

4] Collaboration

If your organization collaborates or has created partnerships with other organizations, groups, or other
events, how is this accomplished?



Collaboration * addition to the many partnerships, the resort enjoys a robust group conference
business that brings in many PNW organizations to the area. Many of the
attendees of these conferences make return to visits to the area with their families
and friends to attend such events as Harvest Festival. A link to the Kittitas County
Website has been added to our website so visitors can be educated on all the
recreation Kittitas County has to offer.

Additionally, we are working on a marketing plan to further partner with more local
and national organizations as well as a charity contribution for The Big Dirty Run
which is a 5K run that is part of Harvest Festival. This plan would include
sponsorships for the run with an over donation to a local charity. This will be a
marketing plan that will be occurring year or year.

Other Organization Collaboration Example

Chinook Entertainment, LLC Through a contract provides the live entertainment for
Harvest Festival

Dru Bru Brewery Beer Vendor Partnership

Suncadia Resort Donates Nelson Farm Venue

Country Swingers Teaches country line dancing

West Seattle Art Nest Through a contract provide crafts for kids

Upper Kittitas County School Districts and Preschools Harvest Festival is open on a
Friday for school kids to come and explore

Puddin Ponies Through contract provides pony rides

3 Peaks oulffitter Through contract provides wagon rides

Animal Encounters Through contract provides petting zoo

Swank Audio Visual Through contract provides family friendly movies

Central Party Rentals Through contract provides tenting

Anderson Hay and Grain Through contract provides hay

Visit Seattle Email Blast

Kittitas County Chamber of Commerce Tourism Grant

KIND SNACKS Big Dirty 5k - snacks

2500 character limit

5| Future Plans

Please explain what plans exist to allow this project to become self-sustaining. Include any plans for ticket
sales, event sponsors, and other cost-recovery models.



Future Plans® Over the last 12 years Suncadia’s Harvest Festival is an annual ritual for many
families who not only live in Kittitas County, but those from other Washington State
communities. The goal of this event was to bring out- of towners to into our
community during the Fall season when it is normally a slower time of the year.
With this being said, there are no active plans in place for this event to become
self-sustaining. It has long been discussed that this event institute a small
admission fee/donation to assist in recouping some of the cost of the event, but the
SFCE and Suncadia have thus far resisted this idea due to the negative impact
such a fee might have on the "spirit” of the event. However, in 2018, to grow the
event an admission fee and/or corporate sponsorships will need to be considered
to assist with increased costs. It has also been discussed that vendors might begin
charging for their services, such as the pony rides, petting zoo, face painting, and
wagon ride vendors. Currently, those activities are free for all festival attendees.

A plan to self-sustain has been created to insure that this event continue as itis a
key event to the community. Strategies would include-

« Partnerships with the following organizations to sponsor such activities (pony
rides, petting zoo, wagon rides, face painting, pumpkin patch, hay maze & pyramid,
live music etc.

o Suncadia Resort to fund the event

o Coke

0 Sysco

o Duck Delivery

0 United Salad

o DPI

0 Bounce Pros Entertainment

o Chinook Entertainment

o Swiftwater Cellars

o Brown and Jackson

o Anderson Hay

o Jones Farm

ZBK Construction

o Suncadia Homeowners Association

o Local Community Support

* An admission fee per car would be added

« Small fee for activities

* Suncadia to donate all labor/venue/all marketing

» Raffles

2500 character lirit

Application Questions: Part 4 &)

6| Additional Information

Provide any additional information which will assist the Lodging Tax Advisory Committee in evaluating your
project and its benefit to tourism.

Additional Information  Suncadia Fund for Community Enhancement, strives to remain relevant to both
tourists and residents by providing interesting programs, events and festivals. In
addition we,

« Offer a unique facility for events

« Offer a wide variety of unigue events to all ages in the area

+ Offer unique events that feature artists, vendors, musicians and performers
around the Pacific Nerthwest including, Oregon, Idaho and Montana.

» Have helped launched many artists, vendors, musicians and performers caresers
locally and nationally.

2500 character linit



Supporting Documents You may upload any supporting docunents such as graphs, ineges, diagrans, merketing materials, etc

Suncadia_HarvestFestival_Marketingltems.pdf 1.26MB
You are allowed to submit up to 3 single page (US Letter) docurrents in JAG, FOF or TIFF format

7| Previous Lodging Tax Grant Information

Previous Years Has your event received Lodging Tax funds in previous years?
Awarded Lodging Tax (3 No, this event/project has not previously received Lodging Tax Funding.
Grants ™ & Yes, 1 year previous

C Yes, 2 years previous

C Yes, 3 or more years previous

How many participants and spectators attended last year’s activity and/or will attend
this year?

Prior Year™ Projected N

2,500 3,000

How many days did/will your event occur?

Prior Year * Projected *

4 4

How many paid overnight stays were and/or will be booked as a result of your

project/event?
Prior Year ™ Projected *
1,114 1,500

Paid Overnights' Data Support

Explain how the room nights data above from the prior year was collected and how the projection for the next year is
derived. (For example, if there was a survey conducted for the prior year, explain the methodology. For the projections,
what are they based upon and how is that basis justified?)

Prior Year Paid As a part of Destination Hotels and Two Roads Hospitality, Suncadia Resort
Overnight's Stay utilizing companywide instruction and guidance provide to estimate the room night
Response* increase and we forecast accordingly.

2500 character limit.

Prior Year Paid In addition to field above, you may upload the evidence to support the prior years' roomhight inforrration.

Overnight Stay Data  gncadia_3yrhistoryrmnights.pdf 106.84KB

You mey upload up te three single pages (US Letter), of information. If you a single nulti-page docurrent, only the first
three pages will be considered. The following fornats, will be accepted: JRG, FOF or TIFF

Applic:atiog Qtiestpns_: Part 5 &)

8| Funding

Does your organization have, or have you applied for, grant funding from other sources? If not, why not? If yes, please
list the funding you have for the project, including any volunteer and in-kind sources in Question 9] Project Budget
Overview.

Funding sources and amounts which have not yet been secured will be listed separately, in the field(s) directly below.



Finally, what changes would occur if the project couldn't be funded?

Other Funding * Does your organization have, or have you applied for funding fromother sources?
< Yes € No

Funding for which you have applied but not yet secured

Funding Source Amount
Suncadia Fund for Communality Enhancement $ 60,000.00
In-Kind Donations Suncadia Resort Operations-Labor $ 10,000.00
In-Kind Donations Suncadia Resort- Venue $ 10,000.00
In-Kind Donations Suncadia Resort- Marketing $ 5,000.00

Funding Shortfalls = What changes would occur if the project couldn't be funded?

The changes that would occur if this project could not be funded include

+ Decrease in complimentary events and activities or begin charging for these
activities

» Admission Fee to Harvest Festival

* Vendor Fees

If Harvest Festival was to receive absolutely no funding and was unable to happen
for the next fall season, the impact on the local community, vendors and small
business would be devastating. Harvest Festival supports many local business
through purchasing supplies and materials, as well as many vendors rely on this
event to happen every year. Harvest Festival is in a shoulder season month to
bring additional tourism to the community.

2500 character limit.

Matching Funds 1960.00
Percentage Y%
This field will auto fill with the correct percentage based on your input to budget section below

9| Project Budget Overview

Please complete budget for this project/proposal. If your agency operates independently of this project application it may
not be necessary to submit the entire agency budget. You must submit a budget which specifically pertains to the
project/event for which you are requesting funding and adheres to the basic budget format shown below.

The budget must include anticipated revenues, expenditures, and any potential profit or loss. For projects/events which
are ongoing for more than one (1) year, please also submit actuals from the previous three (3) years of operations
(need not be consecutive) for the project/proposal if applicable.

For any claimed in-kind contributions valued at $500 or more and related to marketing/advertising, you must
submit verifying documentation which assures the contribution will be provided. For instance, if you are
claiming in-kind contributions in the form of advertising match, a binding contract itemizing the matching value and
obligating each party must be provided.

ATTENTION: In an effort to allow an adequate level of flexibility for all applicants, not all fields in the budget portion are
required to be filled before this form is submitted. Providing all applicable data is your responsibility, failure to do
so will potentially jeopardize your application's chance for review,

Verification of In-kind  For any clained in-kind contributions valued at $500 or more and related to marketing/advertising, you rrust subit
Contributions verifying documentation which assures the contribution will be provided.

HarvestFest CostBackUp2017.pdf 236.8KB

Budget Year

Edit if necessary 2015 2016 2017 2018




Revenues From Consolidated Lodging Tax Grant

Past Actual 3

LTAC Grant $ 0.00
Funding

All Other Revenues

Account Name Past Actual 3
Big Dirty $ 2296.00
Registration

Proceeds

Pumpkin Patch $ 2802.65
Sales

Vendor Fees $ 1000.00
Grants $ 55000.00

In-Kind Contributions

Account Name Past Actual 3

Labor- Suncadia $ 8500.00
Operations

Venue- Nelson Dairy $ 10000.00

Marketing $ 3000.00

Past Actual 3

Revenue Totals $ 82598.65

Expenses

Account Name Past Actual 3
Rentals $ 35463.55
Entertainment $ 16745.00
Staffing $ 2500.00
Misc.: Décor, $ 4600.00
Supplies &

Giveaways

$ 0.00

Past Actual 3

Expense Totals $ 59308.55

Profit & Loss

Past Actual 3
$ 23290.10

Past Actual 2
$ 0.00

Past Actual 2
$ 0.00

$ 3547.20

$ 2700.00
$ 55000.00

Past Actual 2
$ 10000.00

$ 10000.00
$ 3000.00

Past Actual 2
$ 84247.20

Past Actual 2
$ 21087.42
$ 27505.00
$ 1500.00

$ 7807.65

$ 0.00

Past Actual 2
$ 57900.07

Past Actual 2
$ 26347.13

Past Actual 1

$ 5,000.00

Past Actual 1
$ 0.00

$ 3500.00

$ 3400.00
$ 60000.00

Past Actual 1
$ 10000.00

$ 10000.00
$ 5000.00

Past Actual 1
$ 96900.00

Past Actual 1
$ 13400.00

$ 34000.00

$ 5000.00

$ 14300.00

$ 0.00

Past Actual 1

$ 66700.00

Past Actual 1
$ 30200.00

Projected

$ 5,000.00

Projected

$ 0.00

$ 4000.00

$ 4000.00
$ 65000.00

Projected

$ 10000.00

$ 10000.00
$ 5000.00

Projected

$ 103000.00

Projected
$ 16000.00
$ 40000.00
$ 5000.00
$ 16000.00

$ 0.00

Projected

$ 77000.00

Projected

$ 26000.00




Past Actual 3 Past Actual 2 Past Actual 1 Projected

Application Certification )
The applicant here certifies and affirms: 1. That it does not now, nor will it during the performance of any contract arising
from this application, unlawfully discriminate against any employee, applicant for employment, client, customer, or other
person who might benefit from said contract, by reason of age, race, color, ethnicity, sex, religion, military status, sexual
orientation, creed, place of birth, or disability; 2. That it will abide by all relevant local, state and federal laws and
regulations and; 3. That it has read the information contained in the Instructions on pages 1 and 2 and understands and
will comply with all provisions thereof.

Certified by: *

Carein  Strvrndon

Name * Camie Stevenson

Applicant's Title * Resort Events Manager, Suncadia Resort



Corporations: Registration Detail - WA Secretary of State

THE SUNCADIA FUND FOR COMMUNITY ENHANCEMENT

| UBI Number
Category
Profit/Nonprofit
Active/Inactive
State Of Incorporation
WA Filing Date
Explration Date
Inactive Date
Duration
Registered Agent Information
Agent Name

Address

Clty
State

rdl 4

Special Address informatlon

Address

City
State
Zip

Goveming Persons
Title

President
Secretary
Treasurer
Vice President

Vice President

’ 602374367
REG
Nonprofit
Active
WA
03/09/2004
03/31/2017

Perpetual

PATRCIA SIMPSON
141 FIRE HOUSE RD

CLEELUM
WA
985220000

PO BOX 944

ROSLYN
WA

989410000

Name

POWERS, CAPE

BECK, ROGER

SCHWARTZ, MAME

BECKER, JIM

EISENBERG, PAUL

Address

2303 WILSON CREEK RD
ELLENSBURG, WA 98926

420 BLACK NUGGET LN
CLE ELUM, WA 98922

PO BOX 628
ROSLYN, WA 98341

131 OCEAN SPRAY COURT
CLE ELUM, WA 98922

46705 SE 137TH ST
NORTH BEND, WA 98045

https://www.sos.wa.gov/corps/search_detail.aspx?ubi=602374367

Page 1 of 1

9/30/2016



Lobby Pop-up Banners

HARVEST HARVEST
FESTIVAL FESTIVAL

AT THE HISTORIC NELSON FARM

SATURDAY & SUNDAY

OCT. 7 - 8, 2017
10:00AM - 5:00PM

DAILY ACTIVITIES

AT THE HISTORIC NELSON FARM

SATURDAY & SUNDAY

OCT. 14 - 15, 2017
10:00AM - 5:00PM

DAILY ACTIVITIES

PUMPKIN PATCH + MERCHANT MARKET * HAY MAZE
HAY PYRAMID « PETTING ZOO + PONY RIDES * TYE DYE
MINI GOLF - PUMPKIN ARCHERY » WAGON RIDES

PUMPKIN PATCH - MERCHANT MARKET + HAY MAZE
HAY PYRAMID + PETTING 200 + PONY RIDES * TYE DYE
MINI GOLF + PUMPKIN ARCHERY + WAGON RIDES

FOOD TRUCKS * BEER GARDEN

+ 10:00-11:30aM
* 12:0040=-8:00e
* 12:00-3:00em

+ 12:00-4:00rM
* 12:00=5:00sM

* 12:30-2:00eM

*» 1:00-4:00pM

¢ 1:30-3:000M

* 3:30=5:00pPu

« BOO-T: 000
+ B:00-10:009m

SCHEDULED EVENTS

SATURDAY EVENING EVENTS

FOOD TRUCKS + BEER GARDEN

LIVE MUSIC

FOOD TRUCKS & BEER GARDEN
CARICATURE ARTIST

FACE PAINTING & BALLOON ART
CRAFTS wich WEST SEATTLE ART NEST
LIVE MUSIC

AIRBRUSH TATTOOS

PEE WEE RODEO

LIVE MUSIC

SCHEDULED EVENTS

+ 10:00=11:30an  LIVE MUSIC Prwurad by Chinook Bnternninment

* N.00am=5:00p FOOD TRUCKS & BEER GARDEN

* 12:00-3:00r4  CARICATURE ARTIST

+12:00-4:00m¢ FACE PAINTING & BALLOON ART

+ 12:00-5:00rm  CRAFTS with WEST SEATTLE ART NEST
+ 12:30-2:00r4  LIVE MUSIC Powered by Chinsok Enterninment

* 1:00-4:00m AIRBRUSH TATTCOS

+ 1:30-3:00pM PEE WEE RODEO

¢+ 3:30-5:00e  LIVE MUSIC Powerad by Chitnoak Bntertatmment

GHARVEST APPLE HOP 1 the Exbrway Pavilin
FALL FLICKS fear HALLOWEENTOWN

,;‘,F?‘ 'ﬂw INSORED

I .
HE SUNCADIA FUKND FOR
"l?,ﬁ e T

17 !

+ §:00-7:00mm
+ 000100

o
.*m‘. SUNCADI

A i | L) -
SFUND FOR COMMUNITY ENHAMGE MR

[

SATURDAY EVENING EVENTS
| GATHERING OVER ORAPES o the Retrway Pavilion

FALL FLICKS feat SCO02Y DOO ZOMBIE ISLAND

o Ty A

i



Flier - 2pg
September 2017 Activity Guide — 2 pg spread
October 2017 Activity Guide — 2 pg spread

SATURDAY, OCT 14 . N
DAILY ACTIVITEE » 10aH-5o4  « 1000 = 11:30m LIV MUBIE o
MAY PEZT A MAY FYIAME < T100Ak-500m FOOD TRUCKS & BEER GARDEN®
PURPAIN PATTIE + 1200 - 300m CARICATURE ARTIST
THE MERCHANT MARKET®  + 1200 1 400m FACE PAINTING & BALLOON ART
AT THE HISTORIC NMELSON FARM N
TIE- DYE' © 1200 - 500m CRAFTS weh WEST SEATTLE ART NEST
OCTOBER 7-8 & 14-13 = 10:00am-3:00pm PETTING 200 1230 - 200m LIVE MUSIC
(DI £ 100 - 400m AIRBRUSH TATTOQS
HMINI GOLF
. S + 130 - 300 €E RODEO
SATURDAY, OCT 7 - i — ™ ——
PUNISIE ARCH )
DAILY ACTIVITES » 10am-Go  * 10:00 - 1:30m1 =¥ TELITES WAGON RIDES R e —
) T e > 8OO - 10:00m FALL FLICKS fnt SCQOBY DOG ZOMBIE ISLAND
TURN PR A DAY Tty * D00~ $:00wm ar Loeated in The Owens A Ballrsc a the Ledhe
- PUMPKIN PATCH® 1200 - 300 =4 xx = CARICATURE ARTIST
GATHERING OVER GRAPES SAT. OCT. |4 - 5:00-7:00PM .
R . +1200 - 400 yuasns FACE PAINTING & BALLOON ART L OCT. 14+ 5:00-7
[ eae " CHANT HARKET B ™ Taste PNV Wines Enfoy Live biusc and Slpnatura Suncadia Gites Chat with tha Wins Hakers
- TIE- DYE" 1200« 5:00m s wasns CRAFTS wih WEST SEATTLE ART NEST F] and 1aarn sbout Uheir tniqus vintage Located at Tho Felnby Favlon

- PETTING ZOO » 1230 + 200 44000 LIVE MUSIC - Peserve now gl GATHERINGGRAPES EVENTORITE COM » pride: 545 - -~~~ somen

PONY RIDES + V00« 4:00m « s AIRBAUSH TATTOOS . .

- MINI GOLF © %30 - 300M «+ PEE WEE RODEQ SUNDAY. OCT 15 s
PUMPKIN ARCHERY"® * 330 - 5:00m =+ LIVE MUSIC DAILY ACTIVITES » 10AM-5p1 = E200 « fL 08 yonvnw ook MUGIC

- WAGON RIDES «0.00 « 10 00m # FALL FLICKS frt HALLOWEENTOWH < HAY MAZE 8 HAY PYRAMID  + 110Dam~500wm + FOOD TRUCKS & BEER GARDEN'

Located in The Gimens Ballsoor af Uhe Lodge - PUMPKIN PATCH® « 1200 « 200w

HARVEST APPLE HOP 445 00T J o pbaroiap oo aae yodiliasias - THE MERCHANT MARKET® £ 1200 - 400 44y
Lo AVIW Nibar & Civm e E ey Gdes horis i fgm Char - TIE- OVE’ «12:00 - 500w

CARICATURE ARTIST
FACE PAINTING & BALLOON ART
CRAFTS with WEST SEATTLE ART NEST

R e L R W R e AT T P b
e e At DANYECTARPLE EVEI NI E20M + potew did « . - PETTING 200 = 1230 1 200K .., yus LIVE MUSIC
i " 100« 4000k AIRBRUSH TATTOOS
- . R
SUNDAY, OCT & - -2 — MINI GOLF . 130 - 300em T o
PKIN ARCHERY®
DAILY ACTIVITES « 10am-5pm  + 10:00 - 130m =+ s 56 LIVE MUSIC (LIS ¥ 330 « 5:00m LIVE MUSIC
- HAY MAZE & HAY PYRAMID +1100an~5:00m » 4+ + 44 FOOD TRUCKS & BEER GARDEN® SIWACON RIBES
- PUMPKIN PATCH" . Y .
THE M MARKET' 1500)713:00% - i BIG DIRTY RUN sun, ocr.15 « 11:008m
- THE MERCHANT MARKET + 12100 - 4:006 4oy 4u FACE PAINTING & BALLOON ART .
TIE- OYE" L L L L] L B e e -
PEFTING 200 +12:00 - 5:00m « o CRAFTE vl WYTT (AT TLE ANT pORT e T e e et e e L ey
- e {! i ey 1 end el
- PONY RIDES +12:30 - 2:00m 1. ..y LIVE MUSIC i = A - taee
- MINI GOLF #1100 - 4.00m o AIRBRUSH TATTOOS 4 - FE T A g 0 0 e s ke e
- PUMPKIN ARCHERY* # 30 - 3:00m yussas PEE WEE RODED oy OF Badk ISSTRATIIN s e U I s ot Y

- WAGON RIDES 310 - 5:00m . LIVE MUSIC Bpguinn How w1 Lprwatlice s o

I1 (509) 648-6461

14y £0R COMMUNITY

SUNCADIA'S 12 = ANNUAL

Digital OCTOBER

Google — Display Ad Network FESTNAI- 2:8 81415

Facebook Carousel AT THE HISTORIC NELSON FaRM

OCT. 7-8 & 14-15

i
[ragam|
A funcadu Rezon A guncaiia Revort A7 Buncadia Rezen
. > " = -
This Ottoper Join us for two weekends of fail famity fun al the 12th annual This October, Join us for tvo weekends of fall Famly fun at the 12th annual This Oclober. join Us for twa weekends of fall family fun al the 121h annual
Harvest Festival Enjoy wagon ndes pumpkin aichery a pumpkin palch and  Harvest Fesival Enjoy wagon rides pumpkin archery a pumpkin pateh and Harvest Feslval Enjoy wagon ndes, pumpkin archery, a pumpkin palch. and
much more in the beauliful Cascade mounlains mMuch more In the beautiful Cascade mountains much more in the beaulful Cascade mountains

Harvast Festival is Oclober 78 & 1415 Harvost Fastival is Oclober 7. 445 Harvest Featival Is October 7.8 & 14:45 Marvest Fastin 415 Harvest Fesuval is October 7-8 & 14-15



Digital
VisitSeattle — Email Blast

N
SUNCADIA

JOIN US FOR THE 12™ ANNUAL

HARVEST
FESTIVAL

AT SUNCADIA'S NELSON FARM

OCT. 7-8 &14-15
10:00AM-5:00PM

FREF AND OPEN TO THE FuUBLIC

EXCLUSIVE QFFER FOR VISIT SEATTLE

HOWSwmwasat&mmdw.

suﬂ I n the Pacific Narmwes! in the Cascade Mountaing Engay your Fall getaway with 2
upgrade to 1 one-bedroom wite when you book 3 studio. phes a $50 resort
zmdumlmty

Book by October 1 2017 far stays through November 22, 2017 and mention SIHTESAVE

...................

Digital/Print JOIN US FOR THE 12T ANNUAL

Seattle Met — Full Page Ad
Seattle Met — Email Blast Banner Ad HARVES I

AT SUNCADIA’S NELSON FARM

OCT.7-8 &14-15
10:00AM-5:00PM

FREE AND OPEN TO THE PUBLIC

BUNCADIA S 127" ANNUVAL l"

® < HARVEST FESTIVAL

- e t—
OCT. 7-8 & 14-15 « 10:00am-5:00pm ' ‘
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Screen Pilot screen plkl)E

1600 Wynkoop Street, #300
Denver, CO 80202

(877) 246-8747
accounts@screenpilot.com
http://www.screenpilot.com

Invoice 2017081

BILL TO

Suncadia Resort

3600 Suncadia Trail

Cle Elum, WA 98922 USA

SUBJECT
SEP17 Harvest Festival Media

DESCRIPTION
Client Media Buys:Google Display Network Media Buy (GDN)
1 @ $1,000.00

Client Media Buys:Facebook Media Buy
1 @ $600.00

Please remember, any media related fees are required in
advance of activity or campaigns running.

Thank you for your business.

DATE PLEASE PAY DUE DATE
09/18/2017 $1,600.00 09/18/2017
AMOUNT
1,000.00
600.00
TOTAL DUE $1,600.00

THANK YOU.
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SseattfeMet

509 Olive Way, Suite 305
Seattle, WA 98101

Fax: 206,047 3508 2017¢i-2600
Bill To:

Katie Sh

el 5070-825-7770-0000-0000 Sales and Marketing-Media--—
15325 SE 30th Place

Suite 340

Bellevue, WA 98007

Invoice

Client: Suncadia

DATE INVOICE # DUE SALES REP
8/24/2017 2017¢i-2600 On Receipt Mike Enberg
Pub. Issue Year Ad Size Net Amount
Seatlle Met Sep - Shopping 2017 Full Page 3,535.00 $2,000.00|
Total Cash $2,000.00
Publication Issue Year Position Net Amount
SM Online Newsletters Tripster Sep 12 2017 Banner 1 - 415 x 100 1000.00 $1000.00
Total $1000.00
Total: (Cash) $3,000.00

Payment is due upon receipt of invoice.

To pay with CREDIT CARD visit
sagacitymedia.com, call Ashley (206)454-3040,

Pay invoices online at: remit via fax (206)447-3388 or mail with the
sagacitymedia.com/client-services/ folowing:

CHECKS Payable To: CC #

Seattle Met Billing Address:

509 Olive Way, Suite 305 _

Seattle, WA 98101 le Code: . Exp. Date:

Please Include Invoice # Signature:

E-mail (for receipt):

Thank you for your business.

Questions? Call (206) 454-3040 or email anelson@sagacitymedia.com
SagaCity Media, Inc. (DBA "Seattle Met" and "Seattle Metropolitan™)

is a C Corporation with EIN 56 -2373819

9/8/2017



EXHIBIT “B”
Exhibit “B”

Guidelines and Requirements for
Advertising Expenditures of Lodging Tax

Section 1. Branding

Contractors who have been approved to utilize grant awards for advertising expenditures must
incorporate Kittitas County and the appropriate City of Cle Elum, Ellensburg, or Roslyn tourism
information as follows:

A. Websites and Social Media Sites must include the County’s and appropriate City’s tourism
website logo with an operational link to the site(s). The logo must be displayed on the
contractor’s home page; it must be sized no smaller than % inch in height, and must be
surrounded by appropriate white space to allow easy recognition and legibility. Contractors
shall not change the logo(s) in color or appearance.

B. Print Advertising and Online Display Advertising of all types ( including but not limited to
newspaper, periodicals, flyers, posters, billboards, direct mail, e-newsletters, third-party
websites, streaming displays, etc.) must include the County’s and appropriate City’s tourism
website logo. The logo must be sized no smaller than % inch in height, and must be surrounded
by appropriate white space to allow easy recognition and legibility. Contractors shall not change
the logo(s) in color or appearance.

C. Video Advertising of all types {including but not limited to television, online, electronic kiosks,
motion billboards, etc.) must include the County’s and appropriate City’s tourism website logo.
The logo must be sized no smaller than % inch in height, and must be surrounded by appropriate
white space to allow easy recognition and legibility. Contractors shall not change the logo(s) in
color or appearance.

All logos and website information may be obtained by contacting the Director of Tourism, Kittitas
County Chamber of Commerce.

Section 2. Advertising Reimbursements

Contractors seeking reimbursement from Lodging Tax Funds for advertising expenditures must adhere
to the following guidelines and requirements for each type of advertising media utilized.

A. Print Advertising:

1. Print advertising placed with any media provider which operates exclusively outside of
Kittitas County may be reimbursed at 100% of the cost, including any production costs. To
operate exclusively outside of Kittitas County, the provider must not be physically located in
the County and/or not distribute any media within the County.

2. Print advertising placed with any media provider which operates inside Kittitas County may
be reimbursed as follows:

a. For date-specific events, advertising the day of the event and up to 10 days prior to
the event may be reimbursed at 100% of the cost, including any production costs.



b. For seasonal or year-round events, or for date-specific events outside of the time-
frame in Section 2 A, (2)(a) above, advertising reimbursement requests must include a
statement from the media provider specifying the percentage distribution to areas
outside of Kittitas County. Reimbursements will be allowed for the amount distributed
outside of Kittitas County, including any production costs.

B. Television Advertising:

1.

Television advertising placed with any media provider outside the Yakima/Kittitas DMA will
be reimbursed at 100% of the cost, including any production cost.

Television advertising placed with any media provider inside the Yakima /Kittitas DMA will
be reimbursed as follows:

a. For date-specific events, advertising the day of the event and up to 7 days prior to
the event may be reimbursed at 100% of the cost, including any production costs.

b. For seasonal or year-round events, or for date-specific events outside of the time-
frame in Section 2 B, 2(a) above, advertising may be reimbursed at the rate of 70% of
the total cost, including any production costs.

. Online Advertising:

Online advertising and promotion may be reimbursed at 100% of the cost, including any
production cost.

Streamed media (radio, television, other) requests for reimbursement must include a
statement from the media provider specifying the percentage of recipients which are
outside of Kittitas County. Reimbursements will be allowed for the percentage distributed
outside of Kittitas County, including any production costs.

D. Direct Mail:

1.

E.

Direct mail advertising may be reimbursed at 100% of the cost, including any production
cost, for each item mailed or shipped to a destination outside of Kittitas County. In order to
receive reimbursement, a list of the addresses and a signed statement from the contractor
that the list is accurate, or other proof of delivery, must be provided along with other
required documentation.

Flyers/Posters:

1.

Flyers or posters which are placed outside of Kittitas County may be reimbursed at 100% of
the cost, including any production cost. In order to receive reimbursement, a list of the
locations where flyers or posters were posted outside of Kittitas County, a signed statement
from the contractor that the list is accurate and a copy of the poster/flyer must be provided
along with other required documentation.

F. Radio Advertising:

1.

Radio advertising placed with any media provider located outside of Kittitas County may be
reimbursed at 100% of the cost, including any production cost.



2. Radio advertising placed with any media provider located inside of Kittitas County may be
reimbursed as follows:

a. For date-specific events, advertising the day of the event and up to 7 days prior to
the event may be reimbursed at 100% of the cost, including any production cost.

h. For seasonal or year-round events, or for date-specific events outside of the time-
frame in Section 2 F, 2(a) above, advertising may be reimbursed at the rate of 30% of
the total cost, including any production costs.



